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As a senior Design Strategist and Creative Director, | am driven by the purpose of
building brands through ideas that resonate with the people of today and
tomorrow, aiming for design solutions that are slightly ahead of the curve. For over
two decades, | have evolved my skills across different facets of the creative
industry while taking risks, from founding an artisan-made sustainable clothing
label back when ‘sustainable’ or ‘artisan-made’ westernwear wasn’t cool yet, to
exploring work outside of fashion with branding & product design for home, f&b,
nutrition & wellness, as well as directing campaigns for upcoming brands. My
specialization is translating a brand's core personality into a tangible, impactful
reality across all touchpoints—unifying product, marketing, and visual storytelling
to drive authentic engagement and sustainable growth.

Brand & Creative Strategy:

Brand Identity & Positioning, Campaign Conceptualization, Art Direction (Photo &
Video), Tone of voice, Trend Forecasting, Competitor Analysis, Market research

Product Design & Development:

Apparel & Textile Design, Collection Curation, Sourcing & Prototyping, Supply
Chain Development, Sustainable Design Practices

Leadership & Management:

Team Leadership (up to 15 members), Cross-Functional Collaboration, Project &
Budget Management, Process Optimization (SOPs), Calendar Planning, Vendor &
Talent Sourcing, Overseeing & fine-tuning assets till final delivery

Digital & Content:

Visual Strategy, Brand Coherence, Digital Content Creation, Editorial Storytelling,
Graphic & Web Design (Adobe Creative Suite, Keynote, Canva), Illustrations &
mockups

Adobe- Photoshop, Illustrator, Indesign, Lightroom
Al- Midjourney, ChatGPT, Gemini, Leonardo
Keynote

Canva

Costume Design & Sourcing | Feature Films: Unicorns (UK, released 2024) &
Hamlet (UK, to-be-released), featuring Riz Ahmed: assisted lead costume designer
in design, styling, sourcing & production of the India segment for both movies.

Handpicked 'First Cut' Designer for Example | Recognized by Elle Magazine for
Amazon India Fashion Week | Featured in Elle, Vogue, Platform, Little Black Book
and others

Visiting_Faculty (Trend Forecasting) | National Institute of Design (NID), Andhra
Pradesh

Curriculum Development (Fashion & Trend Forecasting) | Researched and prepared
course material for the Ethiopian Textiles Industry Development Institute (ETIDI),
Addis Ababa.

www.moutushisarkar.com

Diploma in Fashion Design, 2002-2005, National Institute of Fashion Technology
Awarded 'Best Academic Performance’
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PROFESSIONAL
EXPERIENCE
2017-present

(creative direction,
branding & art)

Fractional Creative Director & Brand Consultant | INDEPENDENT
Self-employed/ Oct 2021 - Present

Partnering with a diverse portfolio of brands to provide strategic creative direction,
project management and execution, elevating their brand presence and consumer
engagement. Areas of focus: R&D, brand strategy, visual direction, tone of voice,
identity design, packaging design, campaign concept & execution, apparel & textile
design/sourcing/production

Select mentions:

¢ Branding, market outreach, mentorship: For the past 2 years, I've worked with
Creative Dignity to enhance the market presence of India’s rural artisans. My
outreach work has shaped several areas of impact: market connect for artisans in
b2b spaces, branding & packaging design, product shoots and catalogue design to
enhance presentation, as well as guidance in their social media presence, and
customer interactions.

e Strategic impact & brand growth: Led a complete brand visual strategy and
campaign execution for select clients such as Neeman's and Clos, elevating their
visuals and brand perception, achieving a desired premium aesthetic that exceeded
initial expectations with increased online engagemen and premium brand
perception.

e Brand refresh & increased sales: reworked the brand design with focus on
packaging for Doggiliciouus (pet nutrition), which was a key element driving sales
at pop-ups and displays, and audience response to the design was integral to
expansion of the product line.

¢ Building a brand from scratch: For Nimboo, | developed the brand identity, a
100% recycled product sourcing strategy, designed & developed the product mix,
and directed the launch campaign, leading to a successful reception in France,
especially for the textile line that is still their bestseller category.

Clients: /ndia: Creative Dignity, Neeman'’s, Clos, Love Summer, The Voice of Fashion,
Doggiliciouus, Katerina Folkman| UK: Gill Harvey, Eliza Jane Howell, Mirari London |
USA: Anthropologie, Free People | Europe: Nimboo, Mauna Barcelona

Creative Director | CRAFTMAESTROS
2019 - 2021

Led all creative and brand initiatives for a startup curating handmade products
from award-winning artisans across India. The role reported to the joint CEOs.

e Developed the brand's complete visual identity and digital-first retail strategy
across web, social media, content design, photography and packaging,
establishing a cohesive and premium market position from launch.

e Built and managed a cross-functional creative team of 6, including designers,
writers, and photographers, implementing agile workflows that reduced
campaign turnaround time by 30% while improving brand perception and
engagement metrics.

Head of Photo Art Direction | NICOBAR
2017- 2018

Led the photography team, responsible for all visual assets of this prominent
Indian lifestyle brand, liasing with design, content & marketing; reporting to CEO
& Creative Director

e Conceptualized and executed monthly editorial capsule campaigns and photo-
stories that were instrumental in creating a fresh visual narrative, contributing to
higher online sales conversions while managing a team of 6 in-house members +
external vendors.

e Upgraded the brand's e-commerce imagery to look more editorial and not follow
standardized e-commerce templates, upgrading product perception, reducing the
need for expensive editorial images each time, and upgrading product photos to
be content-worthy independently.

e Specifically adapted menswear imagery to look more luxe and resonant with the
audience, that converted to around 15% increased online sales vs offline.

 Liaising with marketing and design teams to create a unified visual language that
increased customer engagement and brand perception in the market.
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PROFESSIONAL
EXPERIENCE
2005-2017

(fashion, textiles,
product
development &
supply chain)

OTHER
DETAILS

Founder & Creative Director | EXAMPLE
2012- 2017

Founded, bootstrapped, secured funding for, and led a sustainable fashion label
from concept to international market presence.

e Business Acumen: Developed the complete business plan, secured angel
investment, and managed the company's P&L, budgets, and growth planning.

e Product & Supply Chain: Built a proprietary supply chain, collaborating with
artisan communities across India. Managed the entire product lifecycle from
design and sourcing to production and quality control.

¢ Go-to-Market Success: Successfully launched the brand at premier international
trade shows (Capsule NY, CIFF Copenhagen), selected by ELLE India for India
Fashion Week, securing wholesale accounts in USA and UK, and press in
publications like Vogue, Elle, Platform and others.

Senior Designer - Womens | IMPULSE INTERNATIONAL
2007-2011

Designed brand-specific capsules and in-house collections for major international
retailers.

e Managed the end-to-end design process, from market research and
presentations to liaising with merchandising and fit teams, for leading brands
such as Karen Millen, Whistles, Miss Selfridges , Jigsaw and Esprit.

e Was independently responsible for design developments, showroom setups,
presentations and lookbook designs.

Junior Designer - womens | INTERCRAFT EXPORTS
2005-2007

Assisted head designer on concept and sample developments, specialising in
surface techniques, embellishments, print mixes and value-added apparel.
Handled showroom setups and design presentations to various clients.

e Managed the end-to-end design process, sourcing and sample development for
leading brands such as Rene Derhy and El Corte Ingles.

Languages:
English- professional fluency (read/write)

Hindi- intermediate (read/write)
Bengali- intermediate (read/write)

Interests:

Illustration
Photography

Urban gardening
Street animal rescues
Slow living and travel

Pro-bono work:

Graphic design, branding and illustration support for community and outreach
programmes by independent non-profit groups like Bodhi Sangha, MaitriMoney and
others.

Mentored handicraft artisans with VOW Collective over 6 months for
entrepreneurship development.
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